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Journey across platforms 





Segments vs. Personas 
Segment 

•  Market segmentation is 
a marketing strategy that 
involves dividing a 
broad target market into 
subsets of consumers who 
have common needs 
and priorities, and then 
designing and 
implementing strategies 
to target them. 

•  Impersonal 

Persona 

•  In marketing and user-
centered 
design, personas are 
fictional characters 
created to represent the 
different user types within 
a targeted demographic, 
attitude and/or behavior 
set that might use a site, 
brand or product in a 
similar way.  

•  Personal 
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Ask	
  yourself	
  a	
  million	
  quesBons	
  	
  
•How	
  are	
  my	
  traffic	
  and	
  conversion	
  rate	
  evolving	
  with	
  .me	
  ?	
  	
  
•What	
  areas	
  of	
  my	
  site	
  are	
  receiving	
  the	
  most	
  SEO	
  visits	
  ?	
  	
  
•How	
  these	
  different	
  traffic	
  sources	
  convert	
  on	
  my	
  site	
  ?	
  	
  
•What’s	
  my	
  Adwords	
  ROI	
  ?	
  /Campaign	
  /AdGroup	
  ?	
  	
  
•How	
  many	
  emails	
  I	
  am	
  collec.ng	
  /	
  month	
  ?	
  	
  
•Is	
  the	
  last	
  update	
  I	
  launched	
  changed	
  my	
  KPIs	
  ?	
  	
  
•How	
  visitors	
  actually	
  behave	
  on	
  my	
  site	
  depending	
  on	
  their	
  traffic	
  
source	
  or	
  site	
  area	
  ?	
  	
  
•Did	
  changing	
  the	
  color	
  of	
  that	
  «	
  add	
  to	
  cart	
  »	
  buPon	
  improve	
  my	
  
Conv	
  Rate	
  ?	
  	
  
•What	
  is	
  the	
  meaning	
  of	
  life	
  ?	
  Would	
  that	
  help	
  improve	
  my	
  main	
  
KPI	
  ?	
  	
  
	
  



Metrics	
  from	
  the	
  Web	
  
MarkeBng	
  team	
  



True	
  Social	
  Metrics	
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